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PLATFORM CUSTOM DATA REPORTS & ADVERTISING AUDIENCE TARGETING WEBSITE ANALYTICS

INFOGRAPHICS EFFECTIVENESS VALIDATION
Tailor the data to meet your insight needs Tap into the world'’s largest study on the Stay up-to-date on the latest digital Run advertising effectiveness studies with Use the GWIQ Analytics impression Discover new audiences for marketing Create your own apps & dashboards
through GWI's beautifully designed, digital consumer, using custom research consumer trends as referenced by leading exposed and control groups. Conduct in- pixel to discover the accuracy of your with deep website analytics. Create visitor using GlobalWeblIndex data. Access the
intuitive and easy-to-use analysis platform. studies for detailed and highly targeted media sources, news outlets and CEOs. flight or post-campaign studies to measure media buying against the hyper-targeted segments based on actions and goal same APl used to power our platform

custom research solutions. the impact of your communications. segments you're trying to reach. completion. interface.
® Build and compare audience segments ¢ Flagship Quarterly Reports
from 25,000+ variables * Fast, flexible & cost-efficient « Trend Reports * Measure uplifts in awareness, ® Get a known-truth view on the accuracy * Profile your audience against properties, e Query our entire data set
o Analvze d digital attitud o Svnchroni d th consideration, purchase intent and affinity of your targeting techniques website sections, purchasing, and more
nalyze data on digital attitudes, ynchronize core data with custom « Audience Reports e Retrieve countries, questions and data

motivations and behaviors re-contact data e Quantify custom metrics that are e Define your target audiences by e Capture any action such as page views, points

* Market / Region Reports : : . : : : : : :
e Save and share audiences with your e Brand tracking, concept testing, and more important to you and your clients combining 25,000+ data points - not just video views, clicks and conversions '

~ e Create and save audiences
colleagues ® Insight Reports . age and gender . ‘
® Segment results based on media plan e Segment using value-based attributes, ‘ _
e Compare across 44 markets * Infographics line items & ad units * Split results by media owner, data vendor such as products purchased or spend * Receive data in JSON format
and other targeting criteria amounts

e Trend over 6 years ® Build your own custom applications
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to understand the data, access it and create , . : :
: ) sources available. and get ahead of our competitors. that no one else is able to provide.
bespoke reports for client conversations. .

BuzzFeeD

MEDIACOM gobawebindex

DigitasLBi



