
Unless otherwise stated, this infographic uses data from: GlobalWebIndex’s Q1 2020 global research among 175,545 internet users aged 16-64 in 46 countries; GlobalWebIndex’s June 2020 custom recontact survey among 1,000 (UK) and 2,001 (U.S.) 
internet users aged 16-64; GlobalWebIndex’s Wave 2 - Wave 5 COVID-19 research among 13,821 (wave 2) and 13,717 (Wave 5) internet users aged 16-64 in 15 countries. 
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*Wave 2 (March 31–April 2), Wave 5 (June 29–July 2)

Documentaries come to the 
fore on mobile in the UK
% of streamers in the UK/U.S. who watch 
the following genres of TV/movies on 
these devices

Smartphone

Smart TV

Smartphones have overtaken smart TVs as
the primary device for watching TV among 16-24s
% of internet users in the UK/U.S. who say they’ve used the following 
devices to watch TV/movies in the past 30 days

Smart TV LaptopSmartphone

53 50 47

16-24

49 62 45

25-34

40 59 34

35-44

24 60 23

45-54

13 54 15

55-64AgeAge

Age

 % change

TV and movie
streaming

Platform crossover
% of global internet users outside of China
who use the following to watch films/TV 

A quarter of UK/U.S. internet
users have been watching 
Tiger King during the outbreak

The majority of Amazon Prime 
Video users are also on Netflix, 
but only a third of Netflix’s 
users watch on Amazon
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Example of how to read
89% of internet users who watch 
films/TV shows on Disney+ also 
watch on Netflix

Sign-up incentives 
% of streamers in the UK/U.S. who say the following have impacted their decision when signing up to a streaming service they currently use

The surge in streaming won’t be short-lived, especially among older consumers
% of internet users in 15 countries who say they’ll carry on watching films on streaming services once the outbreak is over

71 71

Price/value
for money

Variety
of films

Variety of 
TV series

The service's
original content

Free trials Ease of use
and navigation

April*

July*

Recommendations
from friends 

and family

Account sharing
capability

60 57 57 53 38 34 33 32 33 34 30 31 17 21%

COVID-19 AND STREAMING

DEVICES & GENRES

UK U.S.A.

%

%

%

16-24

27%

29%

9%

21%

25%

25-34

17%

18%

21%

35-44

22%

12%

18%

45-54

43%

8%

15%

55-64

86%

Comedy

UK U.S.A.

25

42

61

42

41

50

65

71

66

63

34

38

Documentary Drama

%

Click here to explore the data on our platform

https://g-web.in/30vs0Rw
https://g-web.in/3fOn4xs
https://g-web.in/3eUZRbP

